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Rx Digital Marketing:
Future-Proof Your Career.



Our Digital Marketing 
Course Includes:



Module 1
Search Engine

Optimization (SEO)

Keyword Research, On-Page & Off-Page SEO,
Technical SEO Audits, Google Analytics & Search
Console Setup.

Module 2
Performance Marketing

(Google & Meta Ads)

Google Ads (Search, Display, Video), Meta
(Facebook/Instagram) Ads Strategy, Budgeting,
Ad Copywriting, Conversion Tracking.

Module 3 Content Writing & Strategy
Blog/Website Content Planning, Copywriting for
Ads, Storytelling Techniques, Content Calendar
Creation, AI Tool Integration for Writing.

Choose Your 3 Power Modules



Module 4
Social Media Marketing

(SMM)

Platform Strategy (Instagram, LinkedIn, Twitter),
Audience Engagement, Community Building,
Latest Trends & Algorithm Updates.

Module 5
Canva Design & Visual

Creation

Creating Social Media Graphics, Ad Banners,
Infographics, Presentations using Canva, Design
Principles for Non-Designers.

Module 6 Data Analytics & Reporting
Setting up & analyzing Google Analytics 4,
creating professional marketing reports, making
data-driven decisions.

Choose Your 3 Power Modules



Module 7 Local SEO & GBP Mastery

Google Business Profile (GBP) Optimization,
Local Citation Building (NAP), Review
Management Strategy, Map Pack Ranking, Geo-
Targeted Keyword Research.

Module 8
(PREMIUM)

Website Development &
Platform Mastery

Wix (Drag-and-Drop Design), WordPress (Setup,
Themes, Plugins like Elementor), Shopify (E-
commerce Store Setup & Product Listing).

Choose Your 3 Power Modules

SPECIAL RULE: 
Our course fee of ₹12,000/- covers ANY 3 Power Modules. However, if you choose the highly intensive
Website Development & Platform Mastery (Module 8), you can select ONLY 1 additional modules.



1. Search Engine Optimization (SEO)
Section Key Topics (What You Will Master)

I. SEO Fundamentals
- Search Engine Working (Crawling, Indexing, Ranking) -
Understanding Different Types of SEO (On-Page, Off-Page, Technical)
- Google's Core Updates and Algorithm Shifts

II. Keyword Research
- Finding Buyer Intent Keywords (High conversion keywords) - Long-
Tail Keyword Strategy & Clustering - Competitor Keyword Analysis
(Using Ahrefs/SEMRush) - Keyword Mapping to Site Structure

III. On-Page SEO

- Optimizing Title Tags & Meta Descriptions (Click-Through Rate
optimization) - Header Tag (H1-H6) Structuring for Content Flow -
Internal and External Linking Best Practices - Image SEO
(Optimization, Alt Text, File Size)



Search Engine Optimization (SEO)

Section Key Topics (What You Will Master)

IV. Off-Page SEO

- Mastering Link Building Techniques (Guest Posting, Skyscraper
Technique) - Understanding Link Quality and Domain Authority (DA)
- Local SEO & Google My Business Optimization - Social Signals &
Brand Mentions

V. Technical SEO

- Core Web Vitals (Speed optimization, LCP, FID, CLS) - Creating and
Submitting Sitemaps & Robots.txt - Handling Canonicalization and
Redirects (301, 302) - Schema Markup for Rich Snippets (Reviews,
FAQs, Products)

VI. Tools & Audit
- In-depth use of Google Search Console & Google Analytics 4 (GA4) -
Performing a Complete Website SEO Audit - Monitoring and
Reporting SEO Performance



2. Performance Marketing (Google & Meta Ads)

Section Key Topics (What You Will Master)

I. Fundamentals &
Tracking

- Understanding the Paid Marketing Funnel (Awareness
$\rightarrow$ Conversion) - Conversion Tracking Setup (Google Tag
Manager, Pixel Installation) - Budgeting, Bidding Strategies (CPA,
ROAS, Max Conversions)

II. Google Search Ads

- Structuring Campaigns, Ad Groups, and Keywords - Writing High-
Converting Ad Copy (RSA - Responsive Search Ads) - Using Ad
Extensions (Sitelinks, Callouts, Lead Forms) - Negative Keywords for
Waste Reduction

III. Google Display &
Video Ads

- Targeting Options (In-Market, Affinity, Custom Segments) -
Creating Effective Display Banners (Responsive Display Ads) -
YouTube Ads (In-Stream, Bumper, Skippable/Non-Skippable) -
Remarketing Strategies Across Google's Network



Section Key Topics (What You Will Master)

IV. Meta
(Facebook/Instagram)

Ads

- Mastering the Meta Ads Manager Interface - Detailed Audience
Targeting (Demographics, Interests, Behaviors) - Creating Custom &
Lookalike Audiences (Highest-converting audiences) - Campaign
Objectives: Leads, Traffic, Conversions, Engagement

V. Optimization &
Reporting

- A/B Testing Ad Creatives and Copy - Daily Budget Optimization and
Scaling Techniques - Analyzing Ad Reports and Calculating Cost Per
Acquisition (CPA)
































